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Text Resize

Pizza Hut launches new campaign to introduce
'Magic Times' meals

Campaign India team, 17 May, 2010

Mumbai

Pizza Hut has unveiled a new campaign for Magic Times, its new meals offering, which starts
Rs 99 per person.

The offering consists of 11 meal options that allow one to choose a main course from tangy
pastas or pizzas with 12 vegetarian and non vegetarian toppings. These can be paired with a
platter of crusty garlic bread with melted butter or mozzarella cheese and a choice of thirst
qguenchers, mocktails and ice cream.

The campaign is targeted at young consumers in the age group of 15-24 years who choose to
hang-outin a group for most part of the day and are always looking for affordable places to get
together and chill.

WATCH TVCs below

LATEST JOBS

Producer
Attractivet+Performance based

Business Head
Above market + profit-sharing

Business Development
Manager

Visualiser, Graphic designer and
Client Servicing Executive
Attractive

» More

TOOLS

[ Email this Article
[IE:] Print this page
B rss

Newsletter

INDIA'S TOP

25 CREATIVE
DIRECTORS
WILL JUDGE
YOUR WORK AT

PORTFOLIO
NIGHT 8

REGISTER NOW »

E PDFmyURL.com


javascript:void(0);
javascript:void(0);
javascript:void(0);
http://www.campaignindia.in/jobs
http://www.campaignindia.in/jobs/producer
http://www.campaignindia.in/jobs/business_head
http://www.campaignindia.in/Jobs/Business_Manager
http://www.campaignindia.in/jobs/suttra_visualiser_graphic_designer_client_servicing
http://www.campaignindia.in/jobs
http://www.campaignindia.in/rss/news
http://www.campaignindia.in/newsletter
http://www.campaignindia.in/magazine_subscription

E PDFmyURL.com


http://ads.campaignindia.in/www/delivery/ck.php?oaparams=2__bannerid=96__zoneid=16__cb=5827f29e70__oadest=http://portfolionight.com/8/archives/1071 

B POFmyURL.com



Each TVC in the campaign opens with a shot of a young college guy, standing in front of his
mirror practicing various excuses and reasons to not give a treat to his pals for passing his
exams. Itis obvious that he does not want to spend loads of moneyon the treatand is trying to
come up with a solid reason to get out of the situation. However, once he knows about the Magic
Times meals at Pizza Hut, he is more than happy to take the gang out for a treat and is the first
to jump in to clear the cheque.

Speaking about the campaign, Anup Jain, director marketing, Yum! Restaurants India - Pizza Hut
said, "Young consumers have always loved coming to Pizza Hut and as the leading affordable
casual dining restaurant brand, we are always looking for ways to give them great value for
money so that they can stretch their budgets. Magic Times, our range of affordable meals has
been created especially for our young consumers. The new ad campaign for Magic Times is a
situation most young consumers like college students and young working people can identify
with and we are confident that they will find it easier to keep visiting us more often."

Priti Kapur, executive creative director, JWT said, "While preparing the ad campaign, we were
very clear that, since the Magic Times offering caters to the young consumers who are always
looking for an inexpensive meal option while hanging out with friends, the ad had to be funny
and relatable. We decided upon a guy trying to avoid treating his friends as getting a treat out of
your friends is always a difficult task for everyone. We wanted the ad to have a young feel to it
and are glad that we have come up with something the youngsters are surely going to enjoy."
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Another fine example of a nice idea killed by lousy execution.
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Stop watching, start running: JWT's campaign for Sunfeast's marathon
JWT has launched a new campaign for [TC Sunfeast's marathon Sunfeast World 10K Run, an event
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that's slated to be held on 23 May in Bangal...

Adland Rockstars: Sandeep Salariya
This w eek's Adland Rockstar is Sandeep Salariya, creative director, JWT (Delhi).

M cCann Erickson introduces Britannia Cookies in new brand campaign
Britannia has launched a new TV campaign for Britannia Cookies - a butter elaichi flavoured
product it has recently launched....

Ogilvy crafts The Economist's maiden TV campaign for India
The Economist is back w ith its fourth campaign in India w hich invites its readers to 'interpret' the
communication they see. This time, i...
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